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Welcome!
We are pleased to welcome our new shareholders
and also Channel 4 which invested in our latest
round; your support is inspirational to the whole
Crowdcube Team.
2018 saw a jump in revenue to £6m, up 50%
from 2017, which has capped a very strong year
for Crowdcube. We’ve seen a record amount
of investment, funded businesses and
member registrations.
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2018: a breakthrough year
Total figures to date:

In the last year, we broke several records as improvements to
our product and processes enabled significant growth without
incurring additional costs. It was also a year that saw landmark
mega-raises smash records, which set new precedents and gave
a glimpse into the future of Crowdcube.

Here are just some of our new records:

£6m

revenue in a year; an increase of 50% from 2017

£224m
£147m
198

of pledged investment; an increase of 72% from 2017

821

of pledged investment

successful raises

700,000+

115

registered members

raises of £1m or more have been
completed on Crowdcube

successfully invested; an increase of 60% from 2017

pitches funded; an increase of 35% from 2017

190,000

pledged investments; an increase of 59% from 2017

140,000

successful investments; an increase of 53% from 2017

196,000

member registrations; an increase of 29% from 2017

6m

£625m

visitors to Crowdcube; an increase of 41% from 2017

36,006

investors in a single pitch; record held by Monzo

Q4: a strong end to the year
helped deliver record growth

Q4: a strong end to the year
helped deliver record growth
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Q4: a strong end to the year helped deliver
record growth

Key growth achievements

Monzo, the digital challenger bank, raised the bar yet again
with its groundbreaking £20m raise, which funded in just
a two days. The record-breaking campaign wrapped up a
series of mega-rounds on Crowdcube that were completed
in Q4, including Mr & Mrs Smith (£5.9m), gohenry (£6m), Chip
(£3.8m) and, of course, Crowdcube (£8m).

in revenue; a record quarter

£85m

in investment into pitches; a record quarter

£58m

in successful investment; a record quarter

increase in revenue compared to Q4 2017

89%

increase in pledged investment compared to Q4 2017

107%

Take a look at our other highlights and achievements from the
fourth quarter of 2018, as we pave the way to expand further
in the UK and overseas in 2019 and beyond.

£1.8m

85%

increase in successful investment compared to Q4 2017

We’re delighted by the growth across our key metrics,
in particular, revenue, which has been achieved through
efficiency and productivity gains while maintaining our costs.

Revenue per quarter
£1.8m

49
3

£1.6m

pledged investments into pitches

funded businesses

£1.46m

Revenue

91,000

£1.21m
£988k

£1.02m £968k

£973k

overseas businesses funded
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raises of £1m or more

Q1
2017

Q2
2017

Q3
2017

Q4
2017

Q1
2018

Period

Q2
2018

Q3
2018

Q4
2018

Key metrics
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Investment stats
Amount pledged

# of pledged investments

95% Increase YOY

97% Increase YOY*

*

91k

£85m

£44m

Q4
2017

£41m

Q1
2018

£48m

Q2
2018

£50m

Q3
2018

46k

Q4
2018

Q4
2017

31k

33k

36k

Q1
2018

Q2
2018

Q3
2018

Q4
2018

Pitch stats
Funded pitches

Avg. amount raised

9% Increase YOY

95% Increase YOY*

*

58
45

51

£1.4m
49

40
£732k

Q4
2017

Q1
2018

Q2
2018

Q3
2018

Q4
2018

Q4
2017

£559k

£582k

£607k

Q1
2018

Q2
2018

Q3
2018

Q4
2018

Member stats
New members

Web visits

68% Increase YOY

42% Increase YOY*

*

88k
1.3m

52k
29k

Q4
2017

Q1
2018

35k

Q2
2018

1.2m

1.4m

1.4m

Q2
2018

Q3
2018

43k

Q3
2018

Q4
2018

Percentage increases are Q4 2018 compared to Q4 2017

*

1.9m

Q4
2017

Q1
2018

Q4
2018

Key milestones and highlights

Key milestones and highlights

10

11

Crowdcube

Key milestones and highlights

We were thrilled to raise £8m of investment from our
crowdfunding round in November. This funding round, our
largest ever, also included additional investment from our
newest venture capital backer, Channel 4.

Monzo became Crowdcube’s third Unicorn

New investment fee

The challenger bank followed in the footsteps of Revolut and
BrewDog to become the third business funded on Crowdcube to
be tagged with unicorn status; the label that is given to companies
with a valuation in excess of $1bn. Monzo has come a long way
since it first funded on Crowdcube in 2016, as it’s now valued
40x greater.

£20m crowdfunding success for Monzo
Monzo also hit the headlines when it raised £20m in the
largest-ever crowdfunding round for a fintech company, which was
powered by Crowdcube through the Monzo App. The crowd round
was part of a larger raise that saw the company raise an additional
£85m from leading venture capital firms including General Catalyst
and Accel. The funds raised will be used to expand Monzo’s product
range and continue the growth of its customer base, that’s already
more than one million strong.

As you may know, we recently implemented a fee, which is
applied to each investment. The fee, which is capped, is only
collected if a pitch reaches its target and the investment is
completed. The fee will help our drive towards becoming a
long-term sustainable, and ultimately profitable platform that
will benefit investors and businesses while building significant
value for our shareholders. You can find out more about the
rationale for introducing this fee in this blog article.
Since introducing the fee, we have seen no impact on the
conversion rate of the investment flow, which has remained
consistent at 85%.

Our Funded Club entrepreneurs talk about why they
love Crowdcube
We’re proud to have funded over 750 businesses over the
years, and lots of them agreed to talk about why Crowdcube is
the first choice for ambitious entrepreneurs, and what impact
crowdfunding has had on their business. You can check out
the videos, here.

International
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International
In response to growing international demand, we
upgraded the crowdcube.com platform to accommodate
all international fundraises, including all Spanish raises that
were previously completed on the crowdcube.es website.
This will give our investors easier access to a diverse range of
investment opportunities and help us to focus on developing
and optimising our core platform, to support further
international expansion.

Here’s our 2018 stats for international raises:

31

funded non-UK businesses

£12.3m
6

successful investment into non-UK businesses

countries where non-UK businesses are funded

£44m

pledged investments coming from outside the UK

We’re delighted to have funded businesses from the UK,
Ireland, Spain, Portugal, Netherlands, Austria and United
States of America in the last 12 months.

Challenges
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Challenges
Brexit
The impact of Brexit remains uncertain, and we will continue
to monitor and respond accordingly. Our recent funding
round, where we surpassed our funding target, has put us in
a good position with contingency funds if required.

Emoov
The online estate agent backed by James Caan, Maxfield
Capital and Episode 1, unfortunately, went into administration
in November after fundraising on Crowdcube in 2016 and
more recently in 2018, following its merger with Tepilo
and Urban. It’s always disappointing when a business
doesn’t succeed, however, as we underline on our platform,
there is a very real risk when investing in startups and
growth companies.

Product highlights from 2018

Product highlights from 2018
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Android and iOS app
Following the success of our iOS app, which was recently
named ‘App of the day’ in the Apple Store, we launched our
Android app in 2018, as well as adding access to Company
Updates and Investor Discussions across both apps.

Product highlights from 2018
Scaling Crowdcube
Our record growth across all our key metrics in 2018, in particular,
revenue, has been achieved by focusing on improving efficiency
and productivity while maintaining our costs. Essentially, we’re able
to do significantly more with the same resources.
We delivered significant improvements to the onboarding
experience for entrepreneurs, and empowered them to manage
their pitch and drive the success of their raise through a
personalised entrepreneur dashboard and online coaching.

Entrepreneur dashboard
As part of our continued focus to maximise campaign success for
our entrepreneurs, we built several tools that enable businesses
to better understand and engage with their “Investors” and
“Followers” while fundraising on Crowdcube. The entrepreneur
dashboard provides insight on channel analytics and insights on
their campaign performance.

Upgrading payments
We updated our payments infrastructure to Stripe Custom
Accounts, a service that has been designed to serve the need
for marketplace providers, and will allow us to own the billing
relationship with investors and entrepreneurs, while still
benefiting from Stripe for payment capture solutions. The
upgrade enabled us to introduce new fees that contributed to
our revenue growth in Q4.

Competitive landscape
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Competitive landscape
Beauhurst, the independent researcher into the UK equity
market, is due to publish its flagship annual The Deal report
for 2018, which will reveal official crowdfunding market data,
in a few weeks time.
As soon as it’s published we’ll be in touch. However, we
are confident of reinforcing our position as number one
crowdfunding platform following another strong quarter and
our best year on record.

Looking forward
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Looking forward
Our growth over the last 12 months and the recent funds
raised has put us in a strong position for 2019. We’re now
focused on targeting the following milestones over the
next year:
 Achieve profitability in 2019. The current trajectory of
revenue growth and a reduction in EBITDA loss means we
are targeting profitability later this year
 Continue our programme of product and process
improvements to further enable our ability to scale
 Target further regional growth and develop new vertical
markets in the UK
 Grow our international footprint by funding more
companies and growing international investment
 Fund our 1000th pitch and exceed three quarters of a
billion pounds of investment through the platform
 Continue to take advantage of the increased crowdfunding
threshold for more established businesses seeking to raise
up to €8m
 Launch our first national TV advertising campaign
Once again, on behalf of the whole team, we’d like to thank
you for your support. We wouldn’t be where we are today
without your belief in Crowdcube and its mission to make
investment easy and rewarding for anyone, anywhere.

If you have any questions, please email
investor@crowdcube.com

Thanks again for your continued support.
Darren & Luke | Co-founders of Crowdcube

How you can help us:

If you haven’t already, please
follow us on Facebook

Explore, comment and share
articles from Explore

If you have an iOS device, download
the Crowdcube App today

If you have an Android device,
download the Crowdcube App today

You can take a look at the live pitches on Crowdcube, here.
If you know someone who would like to be part of our team find out more, here.

